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Public Engagement




Engagement | March 4" Traffic Jam
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Traffic Jam o0 ASMP Summary

Approximately 230 people
attended the event

The number of home zip
codes represented by the
participants at the event

11 partner agencies and
initiatives attended to
provide information about
their services and projects

30 participants indicated
their top thought was
related to travel choice at
the Thought Wall
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Affordability, Travel Choice
and Health & Safety were
ranked the "top priority” 19
times each out of 89 total
Priority Pyramids

Economic Prosperity was
the Lleast reported priority
at the Thought Wall and
Priority Pyramid

60 cross-sections were
developed at the Street
Builder station.

Multi-story buildings, transit
amenity, bus-only lanes and
wide sidewalks were the
most used street feature
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More input needed

A Traffic Jam was one of several
opportunities to engage with the
community

A Emphasis on engaging youth, seniors
ADA community, historically
underserved/underrepresented
communities

A Upcoming efforts:
A Employetbased outreach
A

Youth engagement through local ISDs,
Austin Youth Council, Colleges &
Universities, etc.

Focus groups through hired consultant
Community organization engagement
City Council Member town hall meeting

& more!
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Foundation Report

A Network performance

A Council District
characteristics

A External forces & trends

A Graphically communicates
Info

A Serves as the first chapter
of the ASMP

q 2,794
miles of City streets




