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Jennifer Chenoweth & Dorothy Johnson
The Public Sentiment Campaign

(1) August 31 - September 13
Longview Park, Silk Oak Park, Dick Nichols Park;

(2) September 14 - October 11 ' . Iz T wise o010 ror
West Austin Park, Duncan Park, South Austin Park, Big Stacy Park; e \ A s }’fi‘;}'&{‘&ié

(3) October 12 - November 8 el Bl T
Dove Springs Park, Mabel Davis Park, Montopolis Park; SRR A - ma | ,_,,,cwf.;,;}’i‘%’f

(4) November 13 - 23 A s P u s

Boggy Creek Greenbelt Park
Districts: 2,3, 4,5, 8

Materials: steel, aluminum, concrete, vinyl printed signs

Size: 8’ tx3'wx4'd

Description: A campaign of four whimsical signage and collected Nejilel=
personal narratives will engage viewers in the parks they may visit on a
regular basis. Personal quotes are taken from anonymous, survey

responses. Images of are shared though social media @xyzatlas. Ared lnowr o

arouse feelings
of excitement
Concept: Playful signage investigates the meaning of our life experiences c:ntigiggtion
by creating interactions with the artworks and gives a context on how we

connect with visual concepts, each other, and ourselves.




